
 My name is Consuelo Luz and I am a singer/songwriter/recordingartist.  I have 
recorded five albums: four albums of original 
songs,including one of songs in English and three in Spanish and one album 
of adapted old Sephardic (Judeo/Spanish)songs.  I have received some 
national airplay and regular local airplay in my home state of New Mexico. 
However, most of the airplay I get is on college stations, community owned 
stations, alternative programs and web based music programs. Right now, I am 
receiving more airplay in a foreign country - United Kingdom - than I am 
here in my own country. 
 
I have no hits, though several of my songs have been placed on international 
compilations which have done very well.  I have a contract with a record 
label in France for one album but I am not signed with any other record 
labels for the other albums. 
 
Locally I play on the average weekly, nationally I have five to ten annual 
gigs, internationally, this year two engagements. When I do a local concert 
I attract an audience of between fifty to two hundred.  I have contacted 
local stations and sent them a CD, taken it personally, actually.  My 
experience has been that the commercial radio stations will not air my music 
unless I am willing to pay money for an ad.  The community owned 
(non-commercial)and college stations have welcomed my music and promised 
airplay and I do hear my material on local radio, on the community 
(non-commercial)and college stations. 
The community and the college stations do focus on local talent sometimes. 
and I have heard some local artists played on some local stations, but few 
and far between. 
 
I do not feel that the local stations are serving the local music community 
as much as they could or should, particularly the bigger commercial 
stations.  As far as the commercial stations, I assume their reasons are 
financial and they feel their audiences expect a certain type of music (hits 
and nationally known musicians). I believe also that some of the stations 
that are affilliated with national chains like Clear Channel have political 
considerations which limit the kind of music they support.  As far as the 
local stations, perhaps they do not know how to reach out to the local music 
community or perhaps we, the musicians, do not know how to reach through to 
them. 
 
I do not think solely "market forces" should be relied on to determine local 
programming.  Relying solely on "market forces" destroys diversity and 
creates a limited, uniform culture, eliminating opportunity for new, 
energetic, visionary and creative artists to get heard and, in turn, inspire 
listeners with new visions. 
 
I think the FCC should work at coming up with a new definition of local 
programming that really serves the local community by making the airwaves 
available to a wider diversity of voices.  Otherwise a few powerful local 
(or national) commercial interests can control local airwaves, basically 
holding the station hostage to their views and to their commercial 
interests.  If the station can point to a federal directive that they have 
to follow it will facilitate the development of programming that is 
responsive to every aspect of the community and not just to the majority or 
to the most politically and economically powerful.  And that goes for the 
large national radio chains as well. 
 
Both terms, "locally originated" and "locally produced" should be included 



in this definition as, for example, a local artist could have produced his 
or her music elsewhere or, conversely, an outside artist could have produced 
his or her music locally.  Both instances would warrant the "local 
programming" definition. 
 
The FCC should ensure that a big percentage of programming decisions be made 
at the local station level. The definition of local programming should 
include playing the music of local artists, though the station would have to 
have some professional standard criteria as to quality of music.  There 
should be a portion dedicated to other local community activities 
(non-professional)as well. 
Participation of the radio station in local community activities, like 
sponsoring events, should count but only for a portion of the localism 
requirement. 
 
My only experience with payola was when I was trying to get some airplay to 
promote my CD release concert and it was suggested by the radio station that 
I buy an ad promoting the concert and they would use my music in the ad and 
then perhaps also give me additional airplay.  I believe that this type of 
payola is going to happen and would be okay if there was also a portion of 
the airtime that was dedicated to free promotion of local artists and the 
airplay of their music. That way the stations can make some money but also, 
the artist who can't afford to pay will be assured some airplay as well. 
 
It would be interesting to see what would happen if the "indie promoters" 
were eliminated.  Perhaps this would open the way for local musician 
associations to approach radio stations with local music suggestions. 
Perhaps the radio stations would hire a local salaried employee whose job it 
would be to simply research new music to find the best music available from 
all over, including the local scene. 
 
An artist doing a free concert for a radio station should not be considered 
payola.  Most artists are struggling to survive.  Any activity that promotes 
better communication and a closer relationship between the local artist and 
the station is a positive thing. In the same vein, I also believe radio 
stations should always identify the artist when they play a song. 
 
Record labels should be allowed to buy ads to promote a new record but only 
if the radio station is obligated to also allocate a specific amount of 
airplay regularly to promote artists who cannot pay for same. 
 
The existing rules are deficient in addressing the current practices. 
 
"Voice-tracking" can be deceptive and should only be allowed when it is made 
clear that the voice is not local.  However, some "voice-tracking" programs 
are an asset because they offer production values that the local station 
perhaps cannot afford, but again, these programs should be identified as 
non-local.   
A locally powered station should not be allowed to be totally programmed 
from outside the community.  A local station should have local employees and 
live broadcasts. Satellite radio is a different ballgame and obviously that 
is where voice-tracking and centralized programming can thrive.  The FCC 
should establish regulations controlling the amount of voice tracking that a 
local station can broadcast and also ensuring that voice tracking is not 
deliberately misleading the audience to think it is locally hosted. 
 
I don't know how much the corporate derived "playlists" control airplay 



though it seems that there is a huge lack of diversity including a lack of 
music performed by local artists being broadcast. Stations should be 
required to play a certain percentage of local content and a certain 
percentage of local programming decisions should be made at the local level. 
 
I think the LPFM stations are a great idea! and we need more of them. 
They could absolutely benefit the music community, giving local artists more 
exposure, with more access to airplay, promotion and live performing. 
 
I very much appreciate this effort by the FCC to address these very 
important issues regarding local control of radio stations. 
 
             
             
 
 
 
 
 


